Propaganda Definitions

propaganda- writing that tries to convince readers to believe something or to hold a            certain point of view.  It may use bias, slant, or misinformation.

bias-  pre-existing tendency to believe one particular side of an issue.  A biased writer often presents one side of the issue more favorably than the other.  The writer may not show the other side of the issue at all.

slant-  a particular angle or perspective on an issue.  Authors may slant articles to present their bias favorably.

misinformation-  false or misleading information.

bandwagon-  writer tries to persuade people to buy something because a large number of other people have bought it.  

Example- More people drive a Honda than any other car.  Shouldn’t you get one?

testimonial/endorsement-  makes use of a statement made by some well-known person recommending the product being sold.  

Example-  “Wear Hanes underwear because I do.”  Michael Jordan 

transfer-  makes use of a person or idea to sell product.  Differs from testimonial because the person does not make a statement.

emotional words-  makes use of words that the author thinks will cause people to have strong feelings for or against something.  

Example-  “Had enough of the cold, wet, and miserable weather in the North?  Get away from the snow and freezing winds for a while.  Come down and enjoy a winter vacation warm and sunny Florida.”

repetition-  repeating words over and over in hopes that people will remember.

Example-  Wake up with Wake Up the cereal with great taste


       Wake up with Wake Up the cereal full of vitamins


       Wake up with Wake Up the cereal you will love.

slogans-  catchy phrases the audience will remember and come to identify with the product.

Example-  “Just do it”

before and after-  designed to show that the product improved someone or something.

Example-  weight loss programs

product comparison-  designed to show that the product is superior to similar products.

plain folks-  identified with the common people from everyday walks of life.  The idea is to make the cause/candidate relate to the common person and to make it seems as if they are working for the benefit of the common person. 
Example-  Bill Clinton stops by McDonald’s for a burger and a photo opportunity

name-Calling-  ties a person or cause to a largely perceived negative image.  It is used in hopes that the candidate or idea will be rejected by the people based on the negative name.

Example-  Commie, Pig, Terrorist

assertion-  enthusiastic or energetic statement presented as a fact, although it is not necessarily true.  It is often implied that the statement requires no explanation or back up, but that is should merely be accepted without question.  
Example-  anytime an advertiser states that their product is best without providing evidence for this, they are using assertion.
stereotypes-  oversimplified concept or image
card stacking- the strategy of showing the product’s best features, telling half-truths, and omitting or lying about its potential problems
Example- drug manufacturers do this frequently in ads in which they skim over the possible harmful side effects of their products. Facts are Selected and presented which most effectively strengthen and authenticate the point of view of the propagandist
association-  this device tries to establish a connection between the idea presented and some object, person, party, cause, or-idea which people respect. 
tabloid thinking-  these are generalizations that over-simplify the issue. They simplify the issue so much they put an end to thinking. Many of these are familiar slogans:

Example-  it is human nature to fight; All gangsters are foreigners; Outsiders are troublemakers.
intertextual references-  uses text from other sources to support an opinion.
slanted words-  uses emotionally charged or biased words are used to convince the reader of a certain position (contrast ‘mature citizen’ with ‘old fogy’).

scare tactics-  tries to scare the reader into siding with a particular position. The argument is evaluated on the basis of emotion (fear) rather than logic and reason.

